
 

 

Tea Market Report 
 

SALE NO. 44 – HELD ON MARCH 10, 2025. 
 

 Offering:                                        Leaf:                                     Dust:    
(In pkgs)  50,228 (46,104) 4,721 (13,731) 
 279 (Season: 2024) 
                 
   

(Last year in brackets) 
 
Quality: Plain and end season type. 
 
Demand: Selective. Withdrawals were heavy.  
 
Buyers: Blenders as well as the Loose Tea Traders operated selectively. 
 
LEAF-CTC:   
 

Brokens: A negligible weight of the better types available sold well. Rest were all neglected.  
 
Fannings: Likewise, a nominal weight of the brighter liquoring types offered sold well whilst others 
were all withdrawn without registering any bids. 
 
Bought-Leaf Teas: Mostly neglected. 
 
 
 

Q    U    O    T    A    T    I    O    N    S
                                                     CTC   BROKENS          CTC   FANNINGS 
                                                 (In Taka)    (In US $)      (In Taka)     (In US $) 

Best 220 – 235N 1.81 – 1.94 215 – 230N 1.77 – 1.8
Good  195 – 210N 1.61 – 1.73 195 – 205N 1.61 – 1.69
Medium 180 – 190 1.48 – 1.56 180 – 190 1.48 – 1.56
Plain 160 – 175 1.32 – 1.44 160 – 175 1.32 – 1.4
B/L Teas 160N  1.32  160N 1.32 

                                 US $ 1= TK. 121.42 
The above quotations represent the median range within which the teas have sold 
and do not indicate the highest and lowest prices.   
 

B/L: Bought Leaf                                                                        N: Nominal       
 
 

TOP PRICE realised (relating to our catalogue only.)  
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Mirzapore     Tk. 268  
Baramasia Tk. 180 Tk. 200 Tk. 181    

 
Dust: A small weight of the clean good liquoring types on offer met with a good demand and sold 
at around last levels. Rest met with only a selective demand and generally remained unsold. 
 
Comment: There was restricted demand this week as buyers followed quality closely. Bulk of the 
offering comprised plain, re-printed and end season type with failed to attract any interest and as a 
result, remained unsold. A small weight of the well made good liquoring types offered however, 
were keenly sought after by all sections of the market. 


